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Fun projects creating new products, understanding surveys, popular trends and consumer behavior, identifying target markets, learning the value of generational marketing and developing brand names and packaging!


Marketing

· Marketing mix—Product, Price, Place and Promotion

· Marketing benefits and utility to economy and consumers

· The Marketing Concept—profits vs. customer satisfaction

· Understanding markets—Methods used to reach customers including target marketing and market segmentation including demographic, geographic, and psychographic trends

Branding

· How are you a “brand”? Brands are valuable!  
· Importance of branding in product planning

· Branding strategies—brand names, trademarks, packaging 

Product Planning

· Introducing a new product to the market

· Product Life Cycle

· Determining value of products
Consumerism and Social Responsibility

· How do businesses make decisions that are socially responsible?

· What is green marketing?

· Fighting for your rights or consumerism! 
Distribution
· Getting products from the producer to the consumer (distribution)?

· How has the Internet changed marketing?

Marketing Research
· How do businesses find out information to make product planning decisions?
· Types of marketing research

· Primary vs. Secondary research

· Cool, crazy ways business learn about consumers
Grading Scale

A   90-100
B
  80-89

C   70-79

D   60-69

F
  59 and below
	Self-Control
	I
	Esteem
	Respectful

	*Keep food and drinks away from computers

*Remain on school appropriate websites

*Honor each other’s physical space 
	*Take pride in your work and do your best

*Do your own work.  Anyone caught cheating will be given a zero (0) for the work and referral. Second offense will result in removal from the class
*Use passes for intended purposes
	*Be on time to class with your body and your work. Detentions will be assigned if you are late to class

*Check your grades on Pinnacle weekly.  All work not in when progress reports are pulled will not be accepted.
*Material is due 1 week after the unit test or it will NOT be accepted
*Utilize class time to complete all assignments. If you are absent, check with Mrs. Hoehne, other students or the class website for missing assignments.
*Ensure electronic devices do not interfere with student learning
	*Listen actively

*Celebrate diversity of talents, opinions, and backgrounds

*Respect and care for the physical property in the classroom
*Have a positive attitude

* Respect your classmates and teacher by not interrupting class with restroom breaks, cell phone issues, or other disruptive behavior.  Respect yourself by dressing appropriately.  

BE WHO YOU WANT OTHERS TO SEE YOU EVEN WHEN NO ONE IS WATCHING!




Formative Assessments:  20%


Homework and Incremental Worksheets/Activities





Summative Assessments:  80%


Projects, Culminating Worksheets, Quizzes and Tests








