Marketing is All Around Us

Name_____________________________________________________
Chapter 1




1.  Write the proper definition of marketing according to the American Marketing Association.  What does marketing involve?

     
2.  The marketing core includes      functions. They are:

     ,      ,      , 
     ,      ,      , and      
We will return to these descriptions later when we discuss the marketing mix.  

3. Products Help Consumers Go Green (page 9).  How can green initiative like Pompeian’s help their profits as well as the environment?

     
4.  What is the marketing concept?

     
5. Johnson and Johnson: Target Marketing (page 10).  Babies that are       represent 25% of U.S. babies born.  What marketing efforts did Johnson and Johnson implement to reach this target market?  

     
6. What is customer relationship management?

     
7.  Explain the importance of computer databases in marketing.  Identify a few examples of how information from databases is used.

     
8. Marketing plays an important role in an economy because it provides the means for      to take place.  Marketing provides:
a. New and      . Explain.

b.       prices. Explain.

c. Economic      .
9. Define economic utility.

     
10. Identify and define the 5 utilities.

a.       - 
b.       - 

c.       - 

d.       - 

11. New Products (page 14) Why is it important for marketers to constantly update and improve their products?
     
12.  Create a graphic organizer for “Benefits of Marketing” similar to the one on page 12.

13. Define a market.   What is the difference between the consumer market and the organizational market?

Market      
Consumer Market      
Organizational Market      
14. What is market segmentation?

     
15. What is a target market? (Review the example on page 19)

     
16.  What is a customer profile?

     
17.  Using the information on Marketing Mix (page 20-23) and information on Seven Marketing Core Functions (page 8-9).  Gather notes on ONE of the P’s (and the functions) that you will share in a small group.  
PRODUCT (includes Product/Service Management, Marketing Information Management and Market Planning) 

     
PRICE (includes Pricing)
     
PLACE (Includes Channel Management)

     
PROMOTION (Includes Promotion and Selling)

     
